ABSTRACT

The study wscondudted to aagess The impadt of television advertisement on sales performance of an organization”

usno Balton Company as its case study. Four objedives that guided the study were, to examine matives thet influence the

comphy to use television endorsement. to identify the relationship between television advertisement and brand equity, to

determine customers peraaption and opinion on television advertisement and lastly to find out the drawbadksichallenges of

using television advertisement on brand image. This study was a desariptive as it explains the relationship between

television advertisement and company sales performance a phenomenon which is known but the study MI help inaease

knowledge in the sodety. From the population 170 people were seleded and interviewed to collect data for analysis.

Purpasive sampl:ng and convenient: techniquies were used. Tooks used in data colledtion were questioners: the analysis of its

data was guided by desariptive modd. The study came up with general condusions that Balton Company uses talevisoninits

adverts to aeate awareness and contral the: peraeption of the people on its goods and senviaes, to make their produds and
set: des more popular among the people and areate a reputable company image. Television advertisement and brand
mage, have a pastive relationship and also all of their dimensions postively comelatied hence the firm uses a lot of proced ures

to make sure they use talents that allign with the values and goals of the company. Also, the study has revealed most of



astomers are influenced and like adverts which are aired on television than other modes the company use to communicate
the message to the audience. The biggest challenge identified is high cost that is allocatied at every stage of making a
televsion advertisement. it is recommended thatt various elements should be considered when choosing them of advertisng as
the mixture will help easy delivering of the message as there are other impartant fadiors that: have to be considered v.hen

areatng an advert that has to be sent to a diverse sodety such as the nature of customer s, the race of the austomers but also

a keen analysis has to be done to whether the analysis will have positive impadt: to the company as it is a costly investment.
Generally, television advertisement should be a way of areating awareness and attradting the customers but the quiality of the

goodsand sevices W 1 help fetth and retan the austomer



