
ABSTRACT

Thestudy \'3Sconducted toaccessThe impactof televisionadvertisementonsalesperformanceofanorganization"

us.noBaltonCompanyasitscasestudy.Fourobjectivesthatguidedthestudywere,toexaminemotivesthatinfluencethe

comphytousetelevisionendorsement.toidentifytherelationshipbetweentelevisionadvertisementandbrandequity,to

determinecustomers'perceptionandopinionontelevisionadvertisementandlastlytofindoutthedrawbackslchallengesof

using televisionadvertisementonbrand image.Thisstudywasadescriptiveas itexplainsthe relationshipbetween

televisionadvertisementandcompanysalesperformanceaphenomenonwhichisknownbutthestudyMIhelpincrease

knowledge in thesociety.Fromthepopulation170peoplewereselectedandinterviewedtocollectdataforanalysis.

Purposivesampl:ngandconvenienttechniqueswereused.Toolsusedindatacollectionwerequestioners:theanalysisofits

datawasguidedbydescriptivemodel.ThestudycameupwithgeneralconclusionsthatBaltonCompanyusestelevisioninits

advertstocreateawarenessandcontroltheperceptionofthepeopleonitsgoodsandservices,tomaketheirproductsand

set:desmorepopularamongthepeopleandcreateareputablecompanyimage.Televisionadvertisementandbrand

rnage,haveapositiverelationshipandalsoalloftheirdimensionspositivelycorrelatedhencethefirmusesalotofprocedures

tomakesuretheyusetalentsthatallignwith thevaluesandgoalsofthecompany.Also,thestudyhasrevealedmostof



customersareinfluencedandlikeadvertswhichareairedontelevisionthanothermodesthecompanyusetocommunicate

themessagetotheaudience.Thebiggestchallengeidentifiedishighcostthatisallocatedateverystageofmakinga

televsionadvertisement.itisrecommendedthatvariouselementsshouldbeconsideredwhenchoosingthemofadvertisingas

themixturewillhelpeasydeliveringofthemessageasthereareotherimportantfactorsthathavetobeconsideredv.hen

creatnganadvertthathastobesenttoadiversesocietysuchasthenatureofcustomers,theraceofthecustomersbutalso

akeenanalysishastobedonetowhethertheanalysiswillhavepositiveimpacttothecompanyasit isacostly investment.

Generally,televisionadvertisementshouldbeawayofcreatingawarenessandattractingthecustomersbutthequalityofthe

goodsandservicesw1helpfetchandretainthecustomer


